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 Pitfall 1: Missing the freebies 

1. Use free business listings 
(Google, Bing) 

2. Embrace review sites (i.e. Yelp) 

3. Take what they give you. 

4. Request advice 
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 Pitfall 2: Overcomplicating it 

1. Avoid “expert” shellshock 

2. Don’t get oversold 

3. Toss the “I can’t.” You can. 

4. Don’t create more than you 
need. Provide the basics 
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 Pitfall 3: It’s so generic … 

1. Invest in your photography 

2. Have a voice. Be you! 

3. Keep your writing succinct; 
have your work reviewed 

4. Make interacting with you easy 
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Complex organizations use a similar approach 



 Pitfall 4: Letting it be 

1. Consider a blog component 

2. Respond to comments 

3. Don’t let things get dated 

4. Consider promotions or deals 
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 Four website takeaways 

1. Take what’s given to you 

2. K.I.S…S. – Keep it simple … to 
start 

3. Focus on what matters 

4. Emulate what works 
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SM Pitfall 1: No strategy 

1. Listen 

2. Monitor competition 

3. Create content buckets 
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Tweetdeck and social searches 
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SM Pitfall 2: Overdoing it 

1. Don’t force it 

2. Big wins 

3. Get creative and have fun 
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Finding the fun 
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SM Pitfall 3: Always be selling 

1. Focus on the audience 

2. Provide value 

3. Drive engagement 
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Caring is sharing…relevant content 
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SM Pitfall 4: The wrong metrics 

1. Set social media goals 

2. Quality > Quantity 

3. Track sentiment 
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FB Insights and engagement metrics 
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Three big social media takeaways 
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1. Take the time to listen 

2. Identify content buckets 

3. Be human, have fun 


